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Boost for blockchain in China as Xin-
hua to issue photos as NFTs
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SHANGHAI, Dec 22 (Reuters) - The 
official Xinhua news agency said on 
Wednesday it will issue a digital me-
dia photo collection via non-fungible 
tokens (NFTs), a first for China and a 
boost for the blockchain technology 
that underpins them and that Beijing 
has previously criticised.

NFTs, which are digitised ownership 
certificates, have gained in popular-
ity globally this year, featuring as 
everything from an autographed tweet 
to paintings.
But China’s relationship with the 
technology behind them, which also 
backs cryptocurrencies, is a complex 
one.
The issuance by the state news agency 
would indicate official support for 
NFTs, but party mouthpiece People’s 
Daily last month criticised them as a 
possible fraud.
Xinhua said in an official notice that 
it planned to issue the 11 photos, all 
taken by journalists during 2021, free 
of charge online at 8 p.m. (1200GMT) 
on Dec. 24, each in a limited edition 
of 10,000 copies.

The collection, including a photo 
commemorating the 100th annive-

Inside C2

sary of the Chinese Communist Party, 
would “imprint digital memories into the 
metaverse”, it added.
The Securities Times, also an official 
media outlet, has previously called the 
metaverse, a shared space based on 
virtual reality technologies, “a grand and 
illusionary concept.”
Chinese companies, notably unlisted 
Ant Group, are already exploring or 
applying NFT technologies. And most 
Chinese metaverse-related stocks rose 
on Wednesday following the Xinhua 
announcement.
Augmented reality firm Goertek 
(002241.SZ) jumped 6% while online 
gaming company Perfect World (002624.
SZ) gained nearly 4%.

Chinese social media giant Tencent 
Holdings (0700.HK) said last month it 
expects Beijing to allow the metaverse to 
operate in China, provided it fall into line 
with Chinese rules.
Cryptocurrencies including bitcoin are 
seen as the natural means of payment in 
the metaverse, but Beijing has clamped 
down on them as possible conduits for 
illegal capital flows and money laun-
dering, and ordered a blanket ban of 
trading and mining of digital currencies 
in September.

A screen advertising 
Xinhua News Agency 
is seen in Times 
Square in the Manhat-
tan borough of New 
York City, New York, 
U.S., March 2, 2020. 

U.S. weapons exports decreased 21% to 
$138.2 billion in fiscal 2021

WASHINGTON, Dec 22 (Reuters) 
- Sales of U.S. military equipment 
to foreign governments fell 21% to 
$138 billion in the latest fiscal year, 
the U.S. State Department said on 
Wednesday, as the Biden adminis-
tration shifts away from some of the 
more aggressive arms sales practic-
es under former President Donald 
Trump.

The U.S. State Department disclosed 
military sales figures for the 2021 
fiscal year, which ended on Sept. 30. 
Sales included $3.5 billion worth of 
AH-64E Apache attack helicopters 
to Australia and $3.4 billion worth of 
CH-53K helicopters to Israel.

Sales of U.S. military equipment in 
the prior fiscal year had totaled $175 
billion.

President Joe Biden's administration 
shifted away from selling offensive 
weapons to Saudi Arabia, due to 
civilian casualties in Yemen and 
intends to announce a new weapons 

export policy that emphasizes 
human rights when evaluating an 
arms sale.
The 2021 dip comes after high 
one-time sales of fighter jets 
and guided missiles in the final 
year of the Trump administra-
tion. Major fiscal 2020 deals 
included Japan's purchase of 63 
F-35 fighter jets from Lockheed 
Martin (LMT.N) accounting for 
as much as $23 billion of that 
year's total.

There are two major ways 
foreign governments purchase 
arms from U.S. companies: 
direct commercial sales nego-
tiated between a government 
and a company; and foreign 
military sales in which a foreign 
government typically contacts a 
Defense Department official at 
the U.S. embassy in its capital. 
Both require U.S. government 
approval.
The direct military sales by U.S. 

companies fell 17% to $103 
billion in fiscal 2021 from 
$124 billion in fiscal 2020, 
while sales arranged through 
the U.S. government fell 31% 
to $34.8 billion in 2020 from 
$50.8 billion the prior year, 
the State Department said.

In 2018 the Trump admin-
istration rolled out a "Buy 
American" program that 
relaxed restrictions on mili-
tary sales while encouraging 
U.S. officials to take a bigger 
role in increasing business 
overseas for the U.S. weapons 
industry.
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Wall Street was in the
red again on Monday.
Stocks opened sharply
lower and the S&P 500
dropped 10 percent
from its most recent
peak. The Dow fell
more than 730 points
or 2.2 percent.

Investors have a lot of
things to worry about,
especially the situation
in Ukraine as fear
mounts that the
country could be
invaded by Russia.

The Federal Reserve

Bank will hold a
meeting on
Wednesday. It is not
expected to adjust the
interest rate, but by
March there may be a
change in expectations
of 0.25 percent.

To be honest, we had
high expectations for
President Biden when
he came to office, but
his performance is
indeed disappointing.
First of all, because
within the party
members of Congress,
the senate couldn’t

pass many bills,
including the budget
could not pass. This
seriously affects the
governance of the
government.

Today, all the small
businesses are under
great pressure
because of sharp
increases for raw
materials including
meat, vegetables, steel
and paper that have

risen by at least 30
percent. How can
these people survive?

In terms of foreign
policy since our
withdrawal from
Afghanistan, the
reputation of the United
States has been
seriously damaged. We
now see Russia boldly
threatening to invade
Ukraine while the
potential for a Sino-U.

S. confrontation in the
Asia-Pacific region is
increasing.

We call on President
Biden to adjust both
internal and foreign
policy to the situations.
Otherwise, the
Democratic party will
continue to face
serious challenges in
the future.
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A woman looks at The Empire State Building and the New York Skyline 
during a preview of SUMMIT One Vanderbilt observation deck, which is 
spread across the top four floors of the new One Vanderbilt tower in Midtown 
Manhattan, New York, October 18, 2021. REUTERS/Eduardo Munoz

A view of what state news agency KCNA reports is the test-firing of a hypersonic missile at an 
undisclosed location in North Korea, January 5. KCNA via REUTERS

A member of the Ohio National Guard assists with administering coronavirus tests in Colum-
bus, Ohio, January 5.  REUTERS/Gaelen Morse

A protestor holds signs outside 
the Park Hotel, where Serbian 
tennis player Novak Djokov-
ic is believed to be held, in 
Melbourne, Australia January 6. 
REUTERS/Sandra Sanders

Men jump into the waters 
of a lake in an attempt 
to catch a wooden cross 
during a celebration of 
Epiphany Day in Sofia, 
Bulgaria, January 6, 2022. 
REUTERS/Spasiyana 
Sergieva

A protestor adds to a burning 
barricade during a demonstra-
tion against high prices and fuel 
shortages, in Port-au-Prince, Hai-
ti October 21, 2021. REUTERS/
Ralph Tedy Erol
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The USPS is partnering with San Di-
ego-based startup TuSimple in a two-
week pilot program to deliver mail be-
tween Dallas and Phoenix. The program 

2,100 miles, estimated at about 45 hours 
of driving, and will pass through major 
interstates spanning Arizona, New Mex-
ico, and Texas. 
It’s not entirely clear how much the pilot 
program will cost—both the USPS and 

-
cial part of the deal. That said, a USPS 
spokesperson told Reuters that no tax 
dollars were involved and that the en-
tire thing was funded by money earned 
from postage and other product sales. 
The USPS has reported losses every year 
for the past 12 years. In 2018 alone, it 
reported a net loss of $3.9 billion and 
a $2.7 billion loss in 2017. Part of the 
agency’s plans to claw its way back to 

solutions—autonomous vehicles ranking 
high on the USPS’s list. As it turns out, 
using self-driving trucks for long hauls 
could reduce fuel costs, increase safety 

(no drivers falling asleep at the wheel), 

hype is to be believed.

A safety driver and engineer on board 
to intervene just in case something 

goes wrong. 
-

spector General published a report on its 
plans to work self-driving vehicles into 

that it’s currently building an autono-
mous vehicle prototype with the Univer-
sity of Michigan and hopes to use it on 
28,000 rural routes by 2025.
“Performing for the USPS on this pilot in 
this particular commercial corridor gives 

our system, and expedite the technolog-
ical development and commercialization 
progress,” Dr. Xiaodi Hou, TuSimple’s 

founder, said in a statement.
UPS Has Been Transporting Cargo In 

Self-Driving Trucks For Months

has been quietly utilizing self-driving 
vehicles to transport cargo over the last 
few months. The delivery company 

-
nounced it taken a minority stake in the 
autonomous driving startup TuSimple.
According to a press release, UPS has 
been working with TuSimple to “better 
understand the requirements for Level 
4 Autonomous trucking in its network.” 
Level 4 refers to a vehicle that is con-
trolled by a computer the entire time, 
which effectively eliminates the need 
for manual operations. According to 
Forbes, the trailers UPS has been using 
are equipped with digital cameras, ra-
dar, and LiDAR, sensors; however, UPS 
states that a driver and an engineer have 
been on board to monitor the operations, 
as required by law.  
“UPS is committed to developing and 
deploying technologies that enable us 
to operate our global logistics network 

in a press release. “While fully autono-
mous, driverless vehicles still have de-
velopment and regulatory work ahead, 
we are excited by the advances in brak-
ing and other technologies that compa-
nies like TuSimple are mastering.”
TuSimple says its mission is to “increase 
safety, decrease transportation costs, 
and reduce carbon emissions” through 
self-driving technology. The company 
also states that UPS’ newly announced 
investment will cut the average cost of 
shipping with a tractor-trailer by 30 per-
cent.  (Courtesy https://gizmodo.com 

and (Courtesy complex.com) 
Related                         

                                gnivirD-fleS htiW pU smaeT SPSU
Truck Startup TuSimple In Arizona

TuSimple’s self-driving tractors will 
haul U.S. Postal Service trailers. (Pho-

to/TuSimple)
TuSimple, the Tucson-by-way-of-San-
Diego-based self-driving freight truck 
startup, recently announced a huge deal 
with the U.S. Postal Service (USPS) to 
rev up a two-week test transporting mail 
across three Southwestern states. The 
test, which will see the company’s auton-
omous big rigs shuttling across the desert 
highways, hauling everything from eBay 
packages to utility bills to magazine 
subscriptions, is a move that puts the 
self-driving trucking industry closer to 
being commercialized for everyday life.
“It’s not just the driver shortage we’re 

-

couldn’t before,” said Chuck Price, Chief 
-

ing you need a package coast to coast in 
two or three days, you’re not going to put 
that on a truck, you’ll put that on a plane. 
But with an autonomous vehicle operat-
ing 24 hours, it’s possible to do a run like 
that in two days or less.”
In March, Governor Ducey announced 
from Tucson that TuSimple would cre-
ate 500 new jobs over the next two years 
in engineering, truck driving, and of-

USPS may possibly help deliver those 
jobs, as well as mail.
Tucson is where TuSimple’s testing fa-
cility is located, with engineers and me-
chanics and drivers zipping around mak-
ing sure that the trucks can drive on their 
own. The company is set to expand its 

-

er this year, making it the world’s largest 

For this project, the TuSimple trucks will 
deliver mail between USPS facilities in 
Phoenix and Dallas to monitor how the 
technology can improve on delivery 
times and costs. A driver will be present, 
sitting behind the wheel to take over if 
necessary, and an engineer will ride shot-
gun to keep an eye on the software and 
hardware.

the demand because they don’t have the 
drivers. This tech will meet demand and 

-
er, they won’t have a truck, which means 
the manufacturer won’t supply the cargo 
and parts. That’s a lot of sales that’s not 
happening. In the end for consumers it 
means the shipping prices will go down.”

A TuSimple truck. (Photo/TuSimple)

each totaling more than 2,100 miles, 
through Arizona, New Mexico, and Tex-
as, and may continue on after the two-
week pilot program. Long-term, Price 
says that the goal for the company is to 
cut out drivers entirely from long-haul 
routes, like Dallas to Phoenix, and leave 
short-haul routes, such as in the same 
state, for actual human drivers. (Courte-
sy chamberbusinessnews.com)

Compiled And Edited By John T. Robbins, Southern Daily Editor

“Neither snow nor rain nor heat nor gloom of night stays these 
couriers from the swift completion of their appointed rounds.” 

UPS And The USPS Have Started Testing
 Self-Driving Trucks To Meet The High
 Demands Of Supply Chain Challenges                           

The fancy TuSimple trucks look much more high tech. 
(Photo/Getty Images)
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Actresses Dorothy Sebastian and Joan Crawford, 1925.       
(Photo/Keystone-France/Gamma-Keystone/Getty)

Is The Future Of          
  The Burger Vegan?

From every direction, the underpinnings 
of everyday life are under challenge — 
from the jobs Americans once held, to 
the allies we once embraced, to the de-
corum we tightly observed. Now, it’s the 
hamburger — the very-nearly patriotic 
staple of every childhood and backyard 
barbecue — that’s under threat.
What’s happening: Last week, Mc-
Donald’s became the latest major fast-
food chain to serve plant-based burgers, 
saying it will test the “Big Vegan TS” in 
Germany. By the end of the year, such 
“non-meat burgers” will be in 7,200 
Burger Kings, 1,000 Carl’s Jrs., and hun-
dreds of other fast-food joints.
•That’s a lot of “imposter” burgers, as 
George Motz, one of the world’s pre-
mier hamburger experts, calls the boom 
in laboratory-invented burgers. “If the 
next generation embraces these 100%, 
we will lose a sense of what a real burger 
should be. They are getting away from 
the real thing.”
The big picture: The hamburger goes 
back to a surge of German immigrants 
in the 1800s. When they arrived in the 
U.S., they brought with them a standard 
cuisine — chopped meat on a plate, with 

gravy. In the U.S., it morphed into the 
Hamburg Steak, a meatball-size dollop 
of beef between two slices of bread.
•In the decades since, each state and 
region of the country has made its own 
twist on the burger. Similar adjustments 
have happened as the burger has traveled 
to seemingly every country in the world.
•Now, the international community is 
embracing the gourmet burger at places 
like Smashburger, Shake Shack and Five 
Guys.

The original McDonald’s Museum
It may seem like people are eating less 
and less red meat, but that impression 
holds only if you compare now with the 
hamburger’s peak years. Beef-eating 
crashed along with the U.S. economy 

-
fully year by year and is back up to the 
equivalent of 229 burgers a year, or 4.4 
burgers a week, according to the U.S. 

Agriculture Department. It’s a global 
phenomenon — from 2007-2017, the 
world consumed an average of 1.9% 
more meat each year, the Economist re-
ports.
The somewhat jarring arrival of faux 
beef burgers is part of an unlikely shake-
up of the country’s cultural bedrock:
•There is a potential shift away from 
gas-guzzling trucks and SUVs to quiet 
electrics.
•American football — versus the inter-
national version — is losing its cachet, as 
teens — their parents worried about per-
manent injury — drop the sport. More 
broadly, we have seen the near-demise 
of the traditional pickup game of basket-
ball (along with street baseball and touch 
football).
•“Americans are intensely proud of their 
hamburger heritage. It’s one of the only 
American food inventions in the last 100 
years,” Motz tells Axios. “Now we have 
invented the fake hamburger.”

The burger is bigger than you might 

built a new globe-trotting career around 
his expertise with hamburgers, including 
a movie and four books (last year, he 
published “Hamburger America”).

•Brazilians, he says, are absolutely crazy 
about burgers — he says he is soon trav-
eling to Sao Paolo to demonstrate how 
to grill a better burger. Then he is on his 
way to do the same in Copenhagen and 
Paris, where he is to appear at Holybelly, 
a diner. “I have more Instagram follow-
ers in Buenos Aires and Sao Paolo than 

in New York City.”
•In the U.S., journalists are positioning 
the burger in the long culture war, with 
Republicans placing themselves on the 
side of beef-eating and suggesting that 
Democrats “want to kill all the cows.” In 
February, Sebastian Gorka, the acerbic 

equated such thoughts with Stalinism.
Motz feels certain that, even if faux beef 
is taken up by lots of Americans, it will 
be only when they feel guilty for envi-
ronmental reasons, such as the contribu-
tion of cows to climate change.
•Even millennials, the killers of mayon-
naise, cheddar cheese and other Ameri-
can staples of bad eating, haven’t — and 
won’t — abandon the burger, he is cer-
tain.
•“Millennials require not just food but a 
story behind it. They have to have con-
text.” Such as nostalgia, which the burg-
er has. (Courtesy axios.com)

Compiled And Edited By John T. Robbins, Southern Daily Editor
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