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Wu becomes first woman, person of
color elected as Boston mayor

Nov 2 (Reuters) - Boston City Councilor Mi-
chelle Wu became the first woman and person
of color to be elected mayor of Boston, after
her opponent, fellow Councilor Annissa Essaibi
George, conceded defeat in Tuesday’s election,

according to local media reports.

Michelle Wu, candidate for Mayor of Boston,
speaks to reporters after casting her ballot in her
bid to become the first woman and first person
of color to hold the office, in Boston, Massa-
chusetts, U.S., November 2, 2021. REUTERS/

Brian Snyder

Wu, a progressive Democrat who has a close
relationship with Massachusetts U.S. Senator
Elizabeth Warren, campaigned on liberal poli-
cies such as policing reforms, rent control and
a Green New Deal for Boston. Essaibi George,
herself a woman of color, presented herself as
the more moderate and pragmatic choice.

The city had elected only white men as mayor
for nearly 200 years until Tuesday, though the
current acting mayor, Kim Janey, who took over
when former Mayor Marty Walsh joined the
Biden administration, is a Black woman.

Chinese stock up on staples after government
'Tust 1n case' advice prompts confusion

BEIJING, Nov 3 (Reuters) - Beijing
shoppers stocked up on cabbage, rice
and flour for the winter on Wednesday,
after the government urged people to
keep stores of basic goods in case of
emergencies, though it assured them
there were sufficient supplies after
some panic-buying.

The Ministry of Commerce on Monday
published a seasonal notice encourag-
ing authorities to do a good job in en-
suring food supplies and stable prices
ahead of the winter, following a recent
spike in the prices of vegetables and a
growing outbreak of COVID-19.

But the ministry's advice to households
to also stock up on daily necessities in
case of emergencies prompted confu-
sion, sending some rushing to super-
markets for extra supplies of cooking
oil and rice.

China's cabinet late on Wednesday said
it would guarantee supplies of daily
necessities, including meat and vege-
tables, and stabilise prices, state media

reported.

China's instructions also pushed
up domestic edible oil futures as
well as Malaysian palm oil.

"It's going to be a cold winter,
we want to make sure we have
enough to eat," said one wom-
an loading rice on to a bicycle
outside a supermarket in central
Beijing.

A long line formed at the super-
market's cabbage stall, as people
bought supplies of the vegetable
that is traditionally stored at
home and consumed over the
winter months.

But many residents said there was
no need to buy more food than
normal.

"Where could I stockpile vege-
tables at home? I get enough for
my daily needs," said a Beijing
retiree surnamed Shi leaving
another Beijing supermarket.

Others said they did not expect
any shortages, particularly in the
capital.

Government advice to residents
to buy supplies ahead of the
winter is issued every year, said
Ma Wenfeng, an analyst at A.G.

Holdings Agricultural Consulting.

"It is necessary because there

is often heavy snowfall in the
winter ... and it seems there will
be some uncertainty about the
weather conditions this year. So |
think this is quite a normal mat-
ter,”" he said.

China's National Meteorological
Center is predicting a plunge in
temperatures over the weekend
in the northwest, southwest and
most central and eastern regions.

China's state broadcaster CCTV
reported on Tuesday that there
had been some "over-interpreta-
tion" of the ministry's advice.

"Currently, the supply of daily
necessities in various places is
sufficient, and the supply should
be fully guaranteed," it quoted
Zhu Xiaoliang, director of the
ministry's Department of Con-
sumption Promotion, as saying.

Some cities including Tianjin

in the north and Wuhan further
south have released winter vege-
tables from stockpiles for sale at
lower prices in supermarkets.
But some panic-buying appeared
to continue on Wednesday, with
several people complaining
online of empty supermarket
shelves, attributed largely to a
growing COVID-19 outbreak.

China reported its highest num-
ber of new locally transmitted
COVID-19 cases in almost three
months on Wednesday, including
nine new infections in Beijing,
the biggest one-day increase in
the capital this year.
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Nguyen and Sky Dong.
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Virginia Republican gubernatorial nominee Glenn Youngkin speaks during
his election night party at a hotel in Chantilly, Virginia. REUTERS/ Jonathan
Ernst

Michelle Wu takes the stage after winning her race for Mayor of Boston, to become the first
woman and first person of color to be elected to the office, in Boston, Massachusetts. REU-
TERS/Brian Snyder

& Michelle Wu hugs her children
Cass and Blaise after winning
her race for Mayor of Boston, to
become the first woman and first
person of color to be elected to
the office, in Boston, Massachu-
setts. REUTERS/Brian Snyder

Democratic nominee for Virgin-
ia Governor Terry McAuliffe
looks on as he addresses sup-
porters during an election night
party and rally in McLean,
Virginia, November 2, 2021.
REUTERS/Leah Millis

Democratic candidate for New York City Mayor Eric Adams reacts after being declared victor
at his election night party in Brooklyn. REUTERS/Andrew Kelly

Michelle Wu celebrates
with supporters and family
after winning her race for
Mayor of Boston, to
become the first woman
and first person of color

to be elected to the office,
in Boston, Massachusetts.
REUTERS/Brian Snyder
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Is No More. Welcome To
00 Meta

cuMeta

Key Point
(Editor’s Note: In what may be the most ambitious and far-reaching
“corporate pivots” of our time, Facebook is changing its name to Meta
and introducing a corporate redo that will include features and services
aimed to touch and influence every area of our lives. What this will all
mean going forward is impossible to totally understand at the outset be-
cause the “Meta universe” as introduced to the media by Facebook CEO
Mark Zuckerberg will be an offering of services ranging from gaming to
altered reality that will be constantly be changing, evolving and growing
right in front of our eyes. Will it be good for us, or only another array of
digital distractions from our “real lives?” The company says the concept
has been in the works for years and that there will be many new choices
for consumers. I say give it a chance, but keep an open mind./John T.
Robbins)

What Is The Metaverse? How Will It
Change Our Lives?

The basics: Facebook CEO Mark Zucker-
berg on Thursday, October 28, 2021, said the
social media giant is renaming its company
that will now be called Meta.

Why it matters: The effort is meant to shift
its image from a social media platform to a
“metaverse” company that focuses on build-
ing virtual work and social communities.
Details: Speaking at Facebook’s annual
Connect AR and VR event, Zuckerberg said
that Facebook’s future “is beyond any one
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DAILY.:

company.”

* Moving forward, he said, users will not
need to log into Facebook to be able to ac-
cess the company’s other apps and features.
* “I’ve been thinking a lot about our iden-
tity as we think about this next chapter,”
he said. “Facebook is one of the most used
products in the world. It’s an iconic so-
cial media brand. but increasingly, it just
doesn’t encompass everything that we do.”
* “Building our social media apps will al-
ways be an important focus for us, but right
now our brand is so tightly linked to one

Make
Today

product that can’t possibly represent ev-
erything we do and will be linked to in the
future,” he added.”

The company’s corporate structure is
not changing. Monday it announced that
it would separate its “Family of Apps” fi-
nancial reporting from Facebook Reality
Labs, which is spearheading the metaverse
project.

* The company intends to start trading un-
der the new stock ticker, MVRS, on De-
cember 1. Facebook says it has already
reserved that ticker name.

The big picture: The rebrand comes amid
one of Facebook’s most dramatic public re-
lations crises in recent memory. Over the
past week, dozens of news outlets released
reports about the tech giant based on leaked
whistleblower documents.

* The stories suggested that Facebook has
known about harms caused by its policies
and products, but opted not to address them
at the expense of the company’s bottom
line — an allegation the company vehe-
mently denies.

Be smart: Dozens of companies have re-
branded over the years, typically represent-
ing a shift in focus. For example, Apple re-
branded from Apple Computers and Tesla
rebranded from Tesla Motors.

* Google in 2015 famously rebranded to
Alphabet and announced a restructure that
made Google a subsidiary of the bigger
Alphabet holding company. The new struc-
ture was meant to help separate Google’s
other companies and investments, like
YouTube and Android, from Google.
Critics: Critics argue that Facebook’s re-
brand signals more than just a business
shift, but also a chance to save its reputa-
tion to avoid further press and regulatory
scrutiny. (Courtesy axios.com)

Meta’s Formal Introduction To The Media
On Thursday, October 28, 2021, CEO
Mark Zuckerberg introduced Meta, which
brings together our apps and technologies
under one new company brand. Meta’s fo-
cus will be to bring the metaverse to life
and help people connect, find communities
and grow businesses.

The metaverse will
feel like a hybrid
of today’s online

social experiences, sometimes expanded
into three dimensions or projected into
the physical world. It will let you share
immersive experiences with other people
even when you can’t be together — and
do things together you couldn’t do in the
physical world. It’s the next evolution in
a long line of social technologies, and it’s
ushering in a new chapter for our compa-
ny. Mark shared more about this vision in a
founder’s letter.

Our annual Connect conference brings to-
gether augmented and virtual reality devel-
opers, content creators, marketers and oth-
ers to celebrate the industry’s momentum
and growth. This year’s virtual event ex-
plored what experiences in the metaverse
could feel like over the next decade —
from social connection, to entertainment,
gaming, fitness, work, education and
commerce. We also announced new tools
to help people build for the metaverse,
including Presence Platform, which will
enable new mixed reality experiences on
Quest 2, and a $150-million investment in
immersive learning to train the next gener-
ation of creators.

You can watch the full Connect keynote
and learn more about how the metaverse
will unlock new opportunities at meta.com.
You can also learn more about our work
over the past several months to develop the
Meta brand on our design blog. Read all
our news in the posts below:

» Connect 2021: Our Vision for the
Metaverse

* Horizon Home, the Future of Work, Pres-
ence Platform, and More

* Project Aria Update

* How VR Is Changing the Way We Col-
laborate and Get Things Done

* Gaming News

* ‘Blade & Sorcery: Nomad’ Is Coming to
Oculus Quest

* Spark AR Roundup

» Spark AR Certification & Professional
Course Preview

Our corporate structure is not changing,
however, how we report on our financials
will. Starting with our results for the fourth
quarter of 2021, we plan to report on two
operating segments: Family of Apps and
Reality Labs. We also intend to start trad-
ing under the new stock ticker we have
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reserved, MVRS, on December 1. Today’s
announcement does not affect how we use
or share data.
Meta builds technologies that help people
connect, find communities, and grow busi-
nesses. When Facebook launched in 2004,
it changed the way people connect. Apps
like Messenger, Instagram and WhatsApp
further empowered billions around the
world. Now, Meta is moving beyond 2D
screens toward immersive experiences like
augmented and virtual reality to help build
the next evolution in social technology.
“Connection is evolving and so are we.”
The metaverse is the next evolution
of social connection. Our company’s
vision is to help bring the metaverse
to life, so we are changing our
name to reflect our commitment to this
Sfuture.
“The metaverse will be social.”
Virtual reality, Augmented reality, Smart
glasses

!

Discover all you can do with virtual reality.

For additional information, go to https://
about.facebook.com/meta
(Courtesy facebook.com)

(Article continues below.)

(Article continues from above.)

Founder’s Letter, 2021

0 Meta

Screen shot of CEO Mark Zuckelzberg at the compémy’s
“Connect” virtual event.

(Editor’s Note: Below is the complete, unedited Founder’s Letter as delivered by

Facebook CEO Mark Zuckerberg on Thursday, October 28, 2021, as published

on the internet. The only addition to Mr. Zuckerberg’s statement has been photos
and graphics for the purpose of emphasizing his announcement.)

(October 28, 2021) We are at the beginning
of the next chapter for the internet, and it’s the
next chapter for our company too.

In recent decades, technology has given peo-
ple the power to connect and express ourselves
more naturally. When I started Facebook, we
mostly typed text on websites. When we got
phones with cameras, the internet became
more visual and mobile. As connections got
faster, video became a richer way to share ex-
periences. We’ve gone from desktop to web to
mobile; from text to photos to video. But this
isn’t the end of the line.

The next platform will be even more immer-
sive — an embodied internet where you’re in
the experience, not just looking at it. We call
this the metaverse, and it will touch every
product we build. The defining quality of the
metaverse will be a feeling of presence — like
you are right there with another person or in
another place. Feeling truly present with an-
other person is the ultimate dream of social
technology. That is why we are focused on
building this.

In the metaverse, you’ll be able to do almost
anything you can imagine — get together with
friends and family, work, learn, play, shop, cre-
ate — as well as completely new experiences
that don’t really fit how we think about com-
puters or phones today. We made a film that
explores how you might use the metaverse one
day.

In this future, you will be able to teleport in-

stantly as a hologram to be at the office with-
out a commute, at a concert with friends, or
in your parents’ living room to catch up. This
will open up more opportunity no matter
where you live. You’ll be able to spend more
time on what matters to you, cut down time
in traffic, and reduce your carbon footprint.
Think about how many physical things you
have today that could just be holograms in
the future. Your TV, your perfect work setup
with multiple monitors, your board games
and more — instead of physical things as-
sembled in factories, they’ll be holograms
designed by creators around the world.
You’ll move across these experiences on dif-
ferent devices — augmented reality glasses
to stay present in the physical world, virtual
reality to be fully immersed, and phones and
computers to jump in from existing plat-
forms. This isn’t about spending more time
on screens; it’s about making the time we
already spend better.
Our Role and Re-
M sponsibility

8 The metaverse will
finot be created by

one company. It
f will be built by cre-
ators and developers
making new expe-
riences and digital
items that are interoperable and unlock a
massively larger creative economy than the

one constrained by today’s platforms and
their policies.

Our role in this journey is to accelerate the
development of the fundamental technolo-
gies, social platforms and creative tools to
bring the metaverse to life, and to weave
these technologies through our social media
apps. We believe the metaverse can enable
better social experiences than anything that
exists today, and we will dedicate our energy
to helping achieve its potential.

As I wrote in our original founder’s letter:
“we don’t build services to make money; we
make money to build better services.”

This approach has served us well. We've
built our business to support very large and
long term investments to build better ser-
vices, and that’s what we plan to do here.
The last five years have been humbling for
me and our company in many ways. One of
the main lessons I’ve learned is that building
products people love isn’t enough.

I’'ve gained more appreciation that the in-
ternet’s story isn’t straightforward. Every
chapter brings new voices and new ideas, but
also new challenges, risks, and disruption of
established interests. We’ll need to work to-
gether, from the beginning, to bring the best
possible version of this future to life.

Privacy and safety need to be built into the
metaverse from day one. So do open stan-
dards and interoperability. This will require
not just novel technical work — like support-
ing crypto and NFT projects in the commu-
nity — but also new forms of governance.
Most of all, we need to help build ecosys-
tems so that more people have a stake in the
future and can benefit not just as consumers
but as creators.

This period has also been humbling because
as big of a company as we are, we’ve also
learned what it’s like to build on other plat-
forms. Living under their rules has profound-
ly shaped my views on the tech industry. I’'ve
come to believe that the lack of choice for
consumers and high fees for developers are
stifling innovation and holding back the in-
ternet economy.

We’ve tried to take a different approach. We
want our services to be accessible to as many
people as possible, which means working to
make them cost less, not more. Our mobile
apps are free. Our ads model is designed to

provide businesses the lowest prices. Our
commerce tools are available at cost or with
modest fees. As a result, billions of people
love our services and hundreds of millions of
businesses rely on our tools.

That’s the approach we want to bring to help-
ing to build the metaverse. We plan to sell
our devices at cost or subsidized to make
them available to more people. We’ll con-
tinue supporting side-loading and streaming
from PCs so people have choice, rather than
forcing them to use the Quest Store to find
apps or reach customers. And we’ll aim to
offer developer and creator services with
low fees in as many cases as possible so we
can maximize the overall creative economy.
We’ll need to make sure we don’t lose too
much money along the way though.

Our hope is that within the next decade, the
metaverse will reach a billion people, host
hundreds of billions of dollars of digital
commerce, and support jobs for millions of
creators and developers.

‘Who We Are

As we embark on this next chapter, I've
thought a lot about what this means for our
company and our identity. We’re a compa-
ny that focuses on connecting people. While
most tech companies focus on how people
interact with technology, we’ve always fo-
cused on building technology so people can
interact with each other.

Today we’re seen as a social media compa-
ny. Facebook is one of the most used tech-
nology products in the history of the world.
It’s an iconic social media brand.

Building social apps will always be import-
ant for us, and there’s a lot more to build. But
increasingly, it’s not all we do. In our DNA,
we build technology to bring people togeth-
er. The metaverse is the next frontier in con-
necting people, just like social networking

b s ¥ | e ;
Right now our brand is so tightly linked to
one product that it can’t possibly represent
everything we’re doing today, let alone in
the future. Over time, I hope we are seen as
a metaverse company, and I want to anchor
our work and our identity on what we’re
building towards.

We just announced that we’re making a
fundamental change to our company. We’re
now looking at and reporting on our business
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as two different segments: one for our fam-
ily of apps and one for our work on future
platforms. Our work on the metaverse is not
just one of these segments. The metaverse
encompasses both the social experiences and
future technology. As we broaden our vision,
it’s time for us to adopt a new brand.
To reflect who we are and the future we hope
to build, I'm proud to share that our company
is now Meta. Our mission remains the same
— it’s still about bringing people together.
Our apps and their brands aren’t changing
either. We’re still the company that designs
technology around people.
But all of our products, including our apps,
now share a new vision: to help bring the
metaverse to life. And now we have a name
that reflects the breadth of what we do.
From now on, we will be metaverse-first, not
Facebook-first. That means that over time
you won’t need a Facebook account to use
our other services. As our new brand starts
showing up in our products, I hope people
around the world come to know the Meta
brand and the future we stand for.
T'used to study Classics, and the word “meta”
comes from the Greek word meaning “be-
yond”. For me, it symbolizes that there is
always more to build, and there is always a
next chapter to the story. Ours is a story that
started in a dorm room and grew beyond
anything we imagined; into a family of apps
that people use to connect with one anoth-
er, to find their voice, and to start business-
es, communities, and movements that have
changed the world.
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% I’m proud of what
we’ve built so
far, and I'm ex-
cited about what
comes next — as
we move beyond
what’s  possible
, today,  beyond
the constraints of
screens, beyond
the limits of distance and physics, and to-
wards a future where everyone can be pres-
ent with each other, create new opportunities
and experience new things. It is a future that
is beyond any one company and that will be
made by all of us. We have built things that
have brought people together in new ways.
We’ve learned from struggling with diffi-
cult social issues and living under closed
platforms. Now it is time to take everything
we’ve learned and help build the next chap-
ter.

I’m dedicating our energy to this — more
than any other company in the world. If this
is the future you want to see, I hope you’ll
join us. The future is going to be beyond any-
thing we can imagine. — Mark Zuckerberg
(Courtesy facebook.com)




	1104THU_C5_Print.pdf (p.1)
	1104THU_C6_Print.pdf (p.2)
	1104THU_C7_Print.pdf (p.3)

