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China plans to issue biosafety certificates 
to domestic GM soybean, corn
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BEIJING (Reuters) - China’s agriculture ministry said on 
Monday it plans to issue biosafety certificates to a domesti-
cally grown, genetically modified (GM) soybean crop and 
two corn crops, in a move toward commercializing GM grain 
production in the world’s top market.

FILE PHOTO: An employee picks out bad beans from a pile 
of soybeans at a supermarket in Wuhan, Hubei province April 
14, 2014. REUTERS/Stringer/File Photo
China will grant the certificate to SHZD32-01 soybean devel-
oped by Shanghai Jiaotong University, provided there is no 
objection during a 15-day period soliciting public opinion, the 
Ministry of Agriculture and Rural Affairs said in a statement.
If approved, it will become China’s first GM soybean crop to 
receive such a certificate, a first step toward commercialized 
production.
Dabeinong’s DBN9936 corn and double-stacked 12-5 corn 
developed by Hangzhou Ruifeng Biotech Co Ltd and Zheji-
ang University were also expected to receive the certificate.
Beijing has spent billions of dollars researching GM crops, 
but has held back from commercial production of any food 
grains because of consumer concerns about their safety.
China granted biosafety certificates to its first GM corn vari-
eties and two domestic rice varieties in 2009, but has never 
moved to commercialize these crops.

Some in the industry believe Beijing’s most recent move 
could mean that China is ready to start commercialization of 
some domestic GM crops.

“This signifies the policy changes from the central govern-
ment as China is moving to commercialize GMO corn,” said 
James Chen, chief financial officer of Origin Agritech Limited

“GMO corn commercialization would benefit Chinese farm-
ers, especially those in northeastern China,” Chen said.

Origin Agritech received biosafety certificates for its phytase 
GM corn trait in 2009 and has several new varieties of GM 
corn in the pipeline for biosafety approval, including insect 
resistance and glyphosate tolerance double-stacked traits.

China has said it aims to push forward the commer-
cialization of GM corn and soybeans by 2020. Bei-
jing has long approved imports of these products.

“If the government actually issues the certificate, it 
will be significant progress,” said another source with a major 
developer of GM crop strains in China.

“But it really depends on whether the crops can be commer-
cialized in the end,” added the source, who declined to be 
named as he was not authorized to speak to the media.
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China’s Huawei gets India nod to 
participate in 5G trials

 

The Indian government has allowed Chinese telecom company Huawei Technologies Co to participate in trials for 
5G networks, a company spokesman said on Monday.
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WORLD NEWS

BEIJING, Dec. 30 (Xinhua) -- Xi Jinping, general secretary of 
the Communist Party of China Central Committee, stressed 
the significance of the high-speed railway line connecting 
Beijing and Zhangjiakou, the co-host city of the Beijing 2022 
Winter Olympics.

Xi, also Chinese president and chairman of the Central Mil-
itary Commission, said the opening of the line on Monday 
marked new progress in the preparations for the Winter 
Olympics, and other related work should also be pushed 
ahead following high standards.

In 1909, the Beijing-Zhangjiakou railway, the first railway 

Xi Focus: Xi stresses preparations for Win-
ter Olympics as new high-speed railway 

designed and built by Chinese, had a design speed of just 
35 kph. The new high-speed line, the most advanced in the 
world, boasts a design speed of 350 kph.

“The Beijing-Zhangjiakou railway line has witnessed the de-
velopment of Chinese rail as well as leaps in China’s compre-
hensive strength,” Xi said.
Looking back at history, the new line carries even greater 
significance, Xi said.
Construction on the Beijing-Zhangjiakou high-speed railway 
began in December 2015 as part of the important infrastruc-
ture for the Beijing Winter Olympics.

With the launch of the new service, it will take 
less than an hour for people to travel from Bei-
jing to the main venue in Zhangjiakou.

China's small, medium enterprises important contributors to economy: report
BEIJING, Dec. 28 (Xinhua) -- China's medium-sized, 
small and micro enterprises made important contribu-
tions to the country's economic development during the 
2014-2018 period, official data showed.

At the end of 2018, the number of medium-sized, small 
and micro enterprises rose 115 percent from 2013 to 
18.07 million, making up 99.8 percent of all legal enti-
ties, according to a report on China's fourth economic 
census released by the National Bureau of Statistics.

Those enterprises employed around 233 million people, 
accounting for 79.4 percent of all enterprise employees 
nationwide, the report said.

Total annual operating revenue of those enterprises 
stood at 188.2 trillion yuan (about 26.9 trillion U.S. dol-
lars) in 2018, accounting for 68.2 percent of that from all 
companies in the country.

Privately-owned medium-sized, small and micro 
companies boomed during the period, with the number 
surging 166.9 percent from 2013 to 15.27 million at the 
end of 2018, accounting for 84.4 percent of all enterpris-
es.

Nearly 40 percent of those firms operated 
in the central and western regions of the 
country while those in the eastern region 
kept the advantage in generating operating 
revenue, said the report.

China has provided continuous support 
to the growth of those firms, including 
lowering financing costs and improving the 
operating environment.



A trader works on the floor at the closing bell of the New York Stock Ex-
change (NYSE) in New York, U.S., December 30, 2019. REUTERS/Bryan R 
Smith

Demonstrators and security forces clash during a protest against Chile’s government in San-
tiago, Chile, December 27, 2019. REUTERS/Ivan Alvarado TPX IMAGES OF THE DAY

People watch confetti as it’s thrown from the Hard Rock Cafe marquee as part of the annual 
confetti test ahead of the New Year’s Eve ball-drop celebrations in Times Square
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Tesla employee proposes to his girlfriend with a China-made Tesla Model 3 vehicle filled with flowers 
at a delivery ceremony in the Shanghai Gigafactory of the U.S. electric car maker in Shanghai

A child bursts a soap bubble as it floats past St Paul’s Cathedral in London, Britain, 
December 27, 2019. REUTERS/Hannah McKay TPX IMAGES OF THE DAY

Rabbi Chaim Rottenberg shakes hands with people in Monsey, New York, U.S., De-
cember 29, 2019. REUTERS/Jeenah Moon TPX IMAGES OF THE DAY

Israeli soldiers from a combat unit gather together to light a hanukkiyah, a candlestick with 
nine branches that is lit to mark Hanukkah, the 8-day Jewish Festival of Lights, at Urim base in 
southern Israel

Mexico’s Interior Minister Olga Sanchez Cordero holds a news conference in Mexico City
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COMMUNITY

Ad targeting is how Facebook, Google 
and other online giants won the internet. 
It’s also key to understanding why these 
companies are being held responsible for 
warping elections and undermining de-
mocracy.
The big picture: Critics and tech com-
panies are increasingly considering 
whether limiting targeting of political 
ads might be one way out of the misin-
formation maze.
•Under this approach, giant platforms 
would still allow campaigns and candi-
dates to purchase political ads — but the 
companies would stop (either voluntarily 
or by law) selling messages aimed only 
at narrow segments of the electorate. 

How ad targeting works
Facebook and Google have somewhat 
different systems for targeting ads, but 
both allow advertisers to bid on narrow-
ly defined demographic groups or key-
words.
•For instance, you can tell Facebook to 
show your message only to Southern 
men who don’t have a college degree and 
earn less than $75,000 — or ask for mar-
ried suburban moms in three zip codes 
outside Indianapolis who own SUVs and 
play tennis.
•Both platforms have some restrictions 
on what you can and can’t target based 

on local laws.
In the political ad world, these tools 
give candidates and groups a chance to 
reach narrow slivers of the population at 
affordable rates. They also allow candi-
dates and groups to exploit those popu-
lations’ anxieties and resentments effi-
ciently.

The link between ad 
targeting and misinformation

Tech platforms stand accused of multiple 
sins, including:
•Improperly collecting users’ data to 
build massive databases of profiles.
•Allowing politicians and their cam-
paigns to spread lies.
•Creating partisan “echo chambers” and 
“filter bubbles” that segment reality by 
ideology.
Facebook and Google didn’t invent these 
phenomena — they existed pre-internet. 
But by tying them together, ad targeting 
can kick misinformation into overdrive. 
•Data collection and profile building is 
what makes ad targeting possible. It’s 
also what keeps getting tech platforms in 
trouble with users and governments.
•Campaigns have always shaded the 
truth and even lobbed false accusations. 
But in a broadcast world, it was easy for 
opponents and neutral third parties to 
witness and call out such behavior.

•In the world of micro-targeted ads, it’s 
almost impossible — despite transparen-
cy efforts like Facebook’s ad library.
•Misleading ads can fuel frenzies in 
the closed-loop worlds of partisan echo 
chambers long before platforms can step 
in to bar them — even if they wanted to.

Banning all political ads
 vs. banning targeting

Many critics have urged social media 
platforms to bar political advertising 
altogether — a move both Google and 
Facebook have resisted, even as their 
smaller but politically high-profile com-
petitor Twitter said it would embrace it.
•Facebook argues that such a ban would 
harm outsider candidates and causes.
•Twitter’s ban is significant, but its ad 
market share and targeting capabilities 
are minuscule compared to Facebook’s 
and Google’s.

Information Comes From Many Di-
rections In Today’s World.

The idea of a targeting ban has gained 
momentum recently, with figures like 
Bill Gates and Federal Election Com-
mission chair Ellen Weintraub endorsing 
it.
•“Just because microtargeted ads can be 
a good way to sell deodorant does not 
make them a safe way to sell candidates,” 
Weintraub wrote in the Washington Post.
•“It is easy to single out susceptible 
groups and direct political misinforma-
tion to them with little accountability, 
because the public at large never sees the 
ad.”
Yes, but: Defenders of the status quo ar-
gue that online targeting isn’t fundamen-
tally different from longtime campaign 
practices like zip-code targeting of postal 
flyers, and they maintain that it’s a free-
speech issue.
Our thought bubble: Politicians have 

always shaded their messages based on 
their audiences, and it’s often how they 
get into trouble.
•Mitt Romney in 2012 said that 47% of 
Americans wouldn’t support him be-
cause they live on government aid and 
don’t pay taxes.
•In 2016, Hillary Clinton said half of 
Trump’s supporters belonged in a “bas-
ket of deplorables” and were “racist, 
sexist, homophobic, xenophobic, Islam-
ophobic — you name it.”
•Both were talking to crowds of 
like-minded donors at fundraisers.
The bottom line: Targeted ad platforms 
online have given a turboboost to the 
practice of saying different things to dif-
ferent audiences — and made it harder 
than ever to counter misinformation with 
truth.

Related
What Matters For 2020 And Beyond

 

(Photo Illustration: Sarah Grillo/Ax-
ios. Photo/AFP via Getty Images)

Certain critical trends will be impacting 
the 2020 election and no doubt will de-
fine the political landscape in the future.
Why it matters: Election coverage is 
too often focused on the daily churn 
of events. Add in the element of social 
media with the emotionalism of the mo-
ment, and it’s easy to lose sight of the 
unfolding and redefining landscape oc-
curring in real time before our very eyes.
Here below are the topics that will matter 
next year and beyond:
1.Mind manipulation on social media 
is a defining topic of this era. America is 
addicted to Facebook, Twitter and other 
platforms, creating wonderful tools for 
politicians to target voters — but also for 
bad actors to exploit fears and anxieties 
with fake or manipulative information. 
This is where most people get informed, 
so this is where we focus most of our at-
tention.

2.We’re on the cusp of an enormous-
ly disruptive industrial wave driven by 
artificial intelligence and robotics. Can-
didates and voters are only beginning 
to get their heads around what this will 
mean for our jobs and lives. We will keep 
spotlighting this change as it rips through 
the global economy and reshapes our po-
litical landscape.
3.China’s economic, military and tech-
nological ambitions are reordering the 
world — and America’s place in it. This 
doesn’t make China an enemy — it sim-
ply makes it a story of greater import and 
complexity.
4.Human activity is driving Earth’s 
temperature up, which creates serious 
threats. Climate change, and proposed 
policies to address it, deserve intense 
scrutiny, free of hyperbole and denial.
China has become more important to the 
U.S. than ever before.
5.All of the incentives in our health care 
system are pushing costs up, not down. 
This often gets lost — or downplayed — 
in health care debates.
6.Demographics don’t lie: We are 
quickly becoming a very diverse nation, 
radically changing the politics of specific 
states and the whole nation. Few things 
animate American politics more than this 
shift.
7.America is a capitalistic nation, 
brimming with economic possibilities 
but often stacked to favor the powerful 
and rich. Growing inequality has sparked 
a debate about whether and how Ameri-
can capitalism should be reimagined. 

The Bottomline:
Voters over the next several months 
will be bombarded with political reports 
from every type of media which will 
be saturated with political advertising 
and consumer product marketing to the 
extent that identifying and focusing on 
reliable and honest information will be 
more challenging than ever before. The 
good news is that there are bonifide re-
liable and honest information sources 
out there, but you have to work hard to 
identify them and when you do, follow 
your choices with a passion. (Courtesy 
axios.com)

Compiled And Edited By John T. Robbins, Southern Daily Editor

~ Opinion~
Drawing Closer To The 2020 Campaign And Election,
Voters Rely More Than Ever On Reliable Information

Does Online Ad Targeting      
“Weaponize” Political Misinformation?

(Photo Illustration: Sarah Grillo/Axios. Photo/Getty Images)
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(Bloomberg) -- The U.S. solidified its 
status as an energy producer by posting 
the first full month as a net exporter of 
crude and petroleum products since gov-
ernment records began in 1949.
The nation exported 89,000 barrels a 
day more than it imported in September, 
according to data from the Energy Infor-
mation Administration Friday. While the 
U.S. has previously reported net exports 
on a weekly basis, today’s figures mark a 
key milestone that few would have pre-
dicted just a decade ago, before the onset 
of the shale boom.
President Donald Trump has touted 
American energy independence, saying 
that the nation is moving away from rely-
ing on foreign oil. While the net exports 
show decreasing reliance on imports, the 
U.S. still continues to buy heavy crude 
oil from other nations to meet the needs 
of its refineries. It also buys refined prod-
ucts when they are available for a lower 
cost from foreign suppliers.

“The U.S. return to being a net export-
er serves to remind how the oil industry 
can deliver surprises -- in this case, the 
shale oil revolution - that upend global 
oil prices, production, and trade flows,” 
said Bob McNally, a former energy ad-
viser to President George W. Bush and 
president of the consulting firm Rapidan 
Energy Group.
Soaring output from shale deposits led 
by the Permian Basin of West Texas and 
New Mexico has been in main driver 
of the transition -- but America’s status 
as a net exporter may be fragile. Many 

Texas wildcatters are predicting a rapid 
decline in production growth next year, 
while some Democratic contenders for 
the White House have called for a ban 
on fracking -- the controversial drilling 
technique that unleashed the boom.
“In the days of Jimmy Carter and even 
Ronald Reagan, we would have longed 
for this day,” said Jim Lucier, manag-
ing director of Washington, D.C.-based 
Capital Alpha Partners LLC. “Now we 
scarcely notice it at all.”
In its Short-Term Energy Outlook earli-
er this month, the EIA flagged the turn-
around and forecast total net exports of 
crude and products of 750,000 barrels 
a day in 2020, compared with average 
net imports of 520,000 barrels a day this 
year.

Analysts at Rystad Energy said this 
week the U.S. is only months away from 
achieving energy independence, citing 
surging oil and gas output as well as the 
growth of renewables.
“Going forward, the United States will 
be energy independent on a monthly 
basis, and by 2030 total primary energy 
production will outpace primary ener-
gy demand by about 30%,” said Sindre 
Knutsson, vice president of Rystad Ener-
gy’s gas markets team.
To contact the reporter on this story: 
Stephen Cunningham in Washington at 
scunningha10@bloomberg.net

Related
OPEC+ Gambles That U.S. Shale’s 

Golden Age Is Over
For years, OPEC ignored the rise of the 
U.S. shale industry and came to regret its 
mistake. Now, the group is making an-
other bold gamble on America’s oil rev-

olution: that its golden age is over.
When the Organization of Petroleum 
Exporting Countries meets this week, 
ministers will discuss whether to extend 
their current output target, rather than re-
duce it, according to people familiar with 
the internal debate. The reason? They 
believe relentless U.S. oil production 
growth will slow rapidly next year.

OPEC isn’t alone. Across the industry, 
oil traders and executives believe U.S. 
production will grow less in 2020 than 
this year, and at a significantly slower 
rate than in 2018. On paper, the cartel 
has the oil market under control.
Brent crude has been trading around $60 
a barrel for most of 2019, about 14% 
higher than at the start of the year but 
well below the peak of $75.60 a barrel 
set in late April.
“Saudi Arabia is doing a reasonable 
job to balance the market,” said Mar-
co Dunand, head of commodity trading 
house Mercuria Energy Group Ltd. He 
has some words of warning too: “OPEC 
will need to watch U.S. production very 
closely.” But Saudi Arabia and its allies 
should be wary of discounting compe-
tition from U.S. shale and other non-
OPEC suppliers.

Total U.S. oil production reached an all-
time high of almost 17.5 million barrels a 
day in September, up 1.3 million barrels 
a day from a year earlier. That expansion 
is likely to continue at least into the be-
ginning of 2020 before slowing down. 
(Courtesy Bloomberg.com)

Compiled And Edited By John T. Robbins, Southern Daily Editor

U.S. Posts First Month In 70 Years
As A Net Petroleum Exporter
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